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TOKYO, Japan,  February 25,  2022—Otsuka Foods Co. ,  Ltd.  (Head Office:  Chuo Ward,  

Osaka;  President:  Koichi Shiraishi)  announced today that  i t  has  updated the taste  and 

package designs  of i ts regular My Size ser ies  in order  to offer  more del ic ious 1 00-kcal 

products . *1  They wil l  be dis tr ibuted  across  Japan beginning March 14,  2022.  

 

Seizing the concept of  “a meal  that ’s just  the r ight s ize ,”  Otsuka Foods developed i ts 

My Size ser ies ,  mainly 100-kcal re tor t food products .  With their c lear label ing of  

calories  and wide select ion of  i tems including curr ies  and other  toppings for  r ice ,  

products  in  the My Size ser ies  are  easy to use for dietary management  and have earned 

a large customer base s ince their  launch in 2010.  

 

With various nutr i t ional  ingredients  a t t ract ing at tent ion in  recent  years,  in  2021 Otsuka 

Foods conducted a  survey *2  in  which “calories”  was the most popular  keyword valued 

in the nutr i t ional label ing of  food, indicat ing a high level  of  interest  in calories .  

 

Regarding My Size products ,  customers praised the ir f lavor with  comments such as “It’s 

easy to  keep eat ing them because they taste so good” and “It’s  hard to bel ieve they are  

only 100 kcal .”  However,  some people  who have never purchased a  My Size product  

said ,  “I can’t imagine they have a sat isfying taste .”  

 

In  order to dispel  this  image,  Otsuka Foods has improved the taste  of i tems in  the 

regular My Size ser ies ,  focusing on richness ,  so that  customers  can experience even 

more del ic ious  f lavors while  re ta ining the 100 kcal  cap on these products .  The company 

devised ways to  add layers  of  savory umami to  each dish and by careful ly select ing 

ingredients ,  such as fermented Hokkaido butter  for i ts  Butter  Chicken Curry and truff le 

oi l  for  i ts  Cheese Risot to Base,  i t  real ized i ts  100 kcal  goal  and r ich taste  a t the same 

t ime.  In  order  to  convey this  commitment,  the packaging has  a lso been redesigned.  

Addit ionally,  the brand logo has been changed to express the concept  of “The person I 

want  to  be,  achieved with My Size” *3 .  

 

With i ts colorful l ineup, the revamped My Size ser ies offers  the fun of choosing 

products  to enjoy together  with  calorie  control  measures  that  easi ly can be maintained.  

 

Otsuka Foods to Release Revamped Regular 
“My Size” Series Products, Now More 

Delicious 100-kcal Items  
with a Commitment to Rich Flavor 
In Stores Across Japan on March 14, 2022  



 

 

 

 

 

 

 

 

*1 The names of  the two soy meat  products  in the ser ies have been changed  ( in  Japanese,  

f rom soi  mii to  to  daizu mii to ) ,  but  there is  no change in  the taste.  

 

*2 In  an online survey conducted by Otsuka Foods ,  about 30% of  respondents answered 

“Calories” when asked,  “What keyword(s)  do you at tach importance to  in  the nutr i t ional  

label ing of food?  (Mark al l  that apply. )”  

 

*3 The “i” in the MY SIZE logo represents  a  person.  The person standing on the 

bow-l ike curve  represents someone who has achieved self -control ,  supported by a  

100-kcal dietary l ife .  In this  way,  the logo expresses  Otsuka Foods’ hope that  

customers  will  become the people they want  to be with the help of My Size products .  

 

 

 


